“Public Relations” professional Bachelor’s study programme 
	Common educative study courses

	Philosophy

	Politology

	Computer science

	Native language

	Business ethics

	Business English 

	Branch theoretical courses

	Theory of advertising

	Sociology

	Theory of information society

	Management of reputation

	Journalism

	Theories of mass communication

	Social psychology

	Organization psychology

	Verbal and non-verbal communication

	Public relations

	Modern business communication and advertising

	Behaviour etiquette

	Music and silence in communication

	Psychology of interaction

	Theories of public opinion

	Principles of scientific research work

	Branch professional specialization courses

	Principles of audiovisual communication

	Marketing communication

	Advertising in internet, TV, press and radio

	Economics of entrepreneurship

	Bookkeeping

	Copyright

	Legislation in commercial activities

	Semantics and pragmatics of texts in advertising

	Logics

	Rhetoric and public speech

	Creativity process

	Business English/German

	Development tendencies of Latvian culture 

	Principles of visual arts

	Abstracting and annotation

	Semantics and semiotics

	Research methods in advertising

	Psychology of advertising

	Advertisement texts

	Study of colours

	Principles of project management in advertising

	Principles of project management in public relations

	Management

	Optional courses

	Graphic programmes (Corel)

	Italian

	Latvian literature, culture and politics


Research works – 3 
Practice

	No
	Type of practice

	1.
	Study practice

	2.
	Practice of public relations / advertising

	3.
	Short-term traineeship

	4.
	Long-term traineeship


	Final Examination

	

	Diploma Paper

	


