International Higher School of Practical Psychology
Department of Computer-Aided Design
Final Knowledge, Skills and Competences of the Bachelor in Computer-Aided Design 
(Qualification: computer-aided design)

Academic knowledge:

· Knowledge of basic stages in arts development
· Knowledge of basic tendencies in the development of modern arts
· Knowledge of basic styles and trends in arts
· Knowledge of basic tendencies in the development of contemporary design
· Knowledge of arts and creative works of greatest artists, architects, fashion designers 
· Knowledge of symbolism of color, shape, objects of culture 

· Theoretical approaches and current trends in design
· Specifics of computer design
· Principles of interaction between a designer and a customer 
· Ethics principles for the designer’s work
Academic skills:

· Skills to analyze theoretical literature
· Skills to select a required program for the completion of a commission
· Skills to apply theoretical knowledge to practice
· Skills to work with literature, express one’s thoughts in writing and speech
· Skills to select appropriate methodology for research work 

· Skills to analyze and interpret data
Academic competences:

· Ability to use general principles and laws of arts functions while working on given commissions and projects
· Ability to navigate through contemporary tendencies of design development
· Ability to participate in discussions on topical issues pertinent to design theory and practice; having grounds in theory, formulate scientific hypotheses and research questions, solve scientific problems… 
· Ability to design and present results of research work to a scientific community 
Professional knowledge:

· Knowledge of basic theories of color
· Knowledge of basic programs of computer-aided material processing 

· Knowledge of specific characteristics of materials which are required for the completion of work and knowledge of companies which produce them
· Types of design, positive and negative aspects of various types of visualization
· Theoretical basis and psychological aspects of composition 
Professional skills:

· Skills to sketch artworks 
· Skills to integrate formal and content-related aspects of work 

· Skills to create a new design of banners
· Skills to select proper means for tackling a specific task 

· Skills to use elements of composition in computer design, visual arts, advertising 
· Skills to select proper colors, tones in order to achieve a desired effect  
· Skills to distinguish good graphic design from poor graphic design
Professional competences:

· Ability to integrate new developments in design into the completion of work at a specific commission
· Ability to explain a cultural context of a given work to a client, commissioner 

· Ability to be an expert at evaluation of quality of completed print-related design works
· Ability to navigate through new developments in web-page design 

· Ability to complete a client’s commission related to the development of a web-page design 
· Ability to develop the design for basic types of printed products (flyers, booklets, posters, billboards, postcards....)
· Ability to prepare visual and text materials for print 
· Ability to create layouts of basic types of design products  

· Ability to properly use computerized software for the completion of design-related tasks of good quality 

· Ability to create small-scale animation works 

· Ability to produce design-related objects in 3D format for a client 

· Ability to use technical systems of visualization (video cameras, digital cameras, computerized software ...) for the completion of a commission
· Ability to organize exhibitions, displays, presentations considering specifics of exhibits, available space, audience and a client 

· Ability to view a commission as a whole product -  ability to construct financial estimates, list necessary materials, types of work and deadlines 
Social knowledge:

· Ethics principles for the designer’s work
· Basics of journalism and marketing
· Basic principles of event organization
Social skills:

· Skills to work with representatives of mass-media in order to draw attention to exhibitions, galleries, products, services.  
Social competences:

· Ability to effectively interact with the professional community in Latvia and abroad 
· Application of ethnics principles for designer’s work 
· Ability to negotiate with a client regarding cooperation 
Communicative knowledge:

· Basic concepts, patterns and aspects of business communication 
· Types and formats of communication (verbal and non-verbal communication) 
Communicative skills:

· Skills to effectively communicate
· Skills to use various communicative techniques 
Communicative competences:

· Ability to colorfully and clearly describe the content and results of own work to a client 
· Ability to build trusting relationships with people of different ages and social groups

· Ability to work in a team with other professionals, tackling common professional tasks 
Personal knowledge:

· Knowledge of the professional employment market, conditions and requirement to the profession 
· Information about opportunities for further personal and professional development 
· Basic stages of qualification raising 
Personal skills:

· Skills to formulate goals and tasks, to achieve a goal step by step, to overcome difficulties and to solve personal and professional problems 
· Develop oneself as a personality, as a professional by broadening one’s knowledge 
Personal competences:

· Ability to construct a professional identity in a changing market environment 
· Ability to set limitations for own competences, ability to seek assistance with a more experienced colleague and in the literature
· Ability to seek opportunities for further education and raising of academic and professional qualifications 
· Ability to select domains and formats for further education and raising of qualifications appropriate for one’s capabilities 
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